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Credits | Hours | Credits | Hours Credits | Hours | Credits | Hours Credits | Hours | Credits | Hours Credits | Hours | Credits | Hours
x4%(- )/General Courses(l) 2 2 il @342 (= )/General Courses(I11) 2 2 i #3427 (7 )/General Courses(V) 2 2
PR £ 3542 (= )/General Courses(Il) 2 2 |if @342 (= )/General Courses(IV) 2 2 i #342(= )/General Courses(VI) 2 2
(€2 8D < # e fiu ¥ (- )(= )/Chinese Writing and Application(1)(I1) 2 2 2 2
Courses Required by the T R 20 20
University 4 i&(— )(= )/Physical Fitness and Health Pomotion(l)(11) 2 2 2 2
-] 3*/Subtotal 6 6 6 6 -] 3*/Subtotal 2 2 2 2 -] 3*-/Subtotal 2 2 2 2 -] 3*/Subtotal 0 0 0 0
B33 < (- )(= )/Workplace English (1)(11) 2 2 2 2 i‘fﬁjfé{gﬁéﬁj # 32 /innovation Management and Entrepreneurship | 5 3 it B A %48 T 2 4 49 /Health industry investment and analysis 3 3
Freg B35 32 /Workplace Ethics 2 2 #42 H 0 8l % 22 25 3+ [Technology Software Application and Design 2 2 Q#4374 2 A 5 B 4 [Product Development and Innovation 3 3
Coursés"quﬁri d)by the| 1% & %3 34 {7 [Health Industry Market Analysis 3| 3 ’;r‘o (ﬁﬁ ﬁn:; #4253 3+ /Introductions to Big Data Analysis and 2 | 2 22 22
College
-] 3*/Subtotal 4 4 5 5 -] 3*/Subtotal 5 5 2 2 -] 3*-/Subtotal 3 3 3 3 -] 3*/Subtotal 0 0 0 0
‘A8 (- )(= )/Economics(- )(= ) 2 2 2 2 |+ & i ¥ 12 /Logistics and Transportation Management 2 2 / /| & 359 i¥ (- )(= )Project Study(- )(= ) 2 2 2 2
¢ 3+ % (- )(= )/Accounting(- )(= ) 2 2 2 2 |7 4 1 /Principles of Marketing 2 2 / / |i%:id ¥ 52 /Distribution Management 2 2 / /
Freyg # 32 § /Management 2 2 / /| * # < /Business English / / 2 2 |mEE /International Marketing Management / / 2 2
(R Epr) 7 * P~ /Business Japanese 2 2 / /| 488 72 /Supply Chain Management / / 2 2 |@2>7i¥ £ ¥ 2/Global Logistic Management / / 2 2
Courses Required by the [#@3 % £ % # 48 /Commercial Software Package / / 2 2 |#E % M % ¥ 12 /Customer Relationship Management / / 2 2 34 34
Department
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&+ @A 5 i * /E-commerce Platform Application 3 3 / /
F: 3 3 #=/Information Technology 3 3 / /
% 413 % 9 73 338 & 4 47 /Introduction and Analysis of Marketing Case 3 3 / /
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AL 7 4B % 4 47 /Case Analysis of Online Community Marketing 3 3 / /
A% /Health Industry Management 3 3 / /
B 5 $# ¥ [Healthy Baking Technology 3 3 / /
(B EHD) A ¥ % 3177 7 /Industry-Specific Research 3 3 / /
College A & £137# % /Innovative Development of Coffee Products 3 3 / /
Electives dic i+ {7 40 & 319 73/Digital Marketing Planning Practice / / 3 3
3 72 3 7% /International Distribution Management Practice / / 3 3
#2447 /Competitive Strategy Analysis / / 3 3
& ¥ 54 4 {7 /Business Management and Analysis / / 3 3
% 483436 /Seminar / / 3 3
i i % = iz 2 2% 3+ /Formula Design of Health Medicated Diet / / 3 3
IAES- ] # 72 /Entrepreneurship and Store Management / / 3 3
~ ek it B ¥ 32 /Big Data Health Management / / 3 3
2 2 *.3]/Career Development & Planning 2 2 / / 2 2 / /| M™% i%/International Relations 2 2 / | [+ #b 4 % (- )(= MExtracurricular Internship(1)(11) 9 * 9 *
4] & & 4 3" % /Creative Thinking Training 2 2 / / ¥ 72 /Chain Store Operation Management 2 2 / /|41 % & 32 /Entrepreneurship Management 2 2 / / £ 4@ ¥ /Growth Internship 1 * 1 *
3 # ¥ /Communication and Expression 2 2 / !/ /Service Industry Management 2 2 / / 4 i%/Advertising Practice and Management 2 2 / /
snil g 32 %356 /Introduction to Distribution Management 2 2 / / #/Introduction to Japanese Enterprises 2 2 / / # 32 ¢ 7+/Channel Management Practice 2 2 / /
B ¥ < i 2 gk /International Culture and Tourism 2 2 / | |m3-# 25 4 /Workplace Studies and Communication Skills 2 2 / / 4 i#/Store Marketing Management Pratice 2 2 / /
# 5 448 F & 2 % iE/Multimedia Integration and Editing 2 2 / | [#3 #5358 3 448 3% 3+ /Interactive Multimedia Design 2 2 / I #5455 3% 3+ /Multimedia Interactive Website Design 2 2 / /
#5448 ¥ :6/Introduction to Digital Multimedia 2 2 / | |#¥ = p % [Digital Content 2 2 / | |#3 T % 443K 3+ /Web Multimedia Design 2 2 / /
B 48 % /International Etiquette / / 2 2 /Second Foreign Language 2 2 / /|74 & 319 53/Marketing Case Study And Practices 2 2 / /
¢ & A ¥ %36 /Introduction to MICE Industry / / 2 2 |4 5 3 % % /Introduction to the Internet of Things 2 2 / || % & 7 8¢ § ix/Integrated Marketing and Practice 2 2 / /
/ / 2 2 | 33 & i /Market Investigation Practice 2 2 / /| % ¢ 52/Strategic Management 2 2 ! /
QRIEGER I 1 Cf RIASEAN Bconomic, Tradeand Business |y |y | 5 | 2 |ssg s % ss/Application of E-Shop Management 2 | 2 | 1| 1 |#e1s %55 2iDigitl Transformation and Business Management | 2 | 2 | 1 | /
&3 ’P’ F 4 &L/ ing Copy Writing / / 2 2 |A 2 ¢ i 4l/Advertising and Promotion 2 2 / ES 4 /Internet Marketing 2 2 / / 52 52
%sﬁtr':: % /2D Computer Animation / / 2 2 % % 7 5 /Consumer Behavior 2 2 / I |m3 § 32 4% 74/Store Management Practice 2 2 ! /
Jiid 7 fF/Distribution Industry Business Information / / 2 2 |k 4 72/Procurement Management 2 2 / /|7 i+ p < [Business Japanese 2 2 / /
ESG#: & ¥ i4 52 /ESG and Business Ethics 2 2 / /|~ #c¥; 7 4/Big Data Marketing 2 2 / /
& i LIRA + # 7 /Introduction to Cultural and Creative Industries | 2 2 / / (:f _Il_hﬁ:gg # 24 - i /Introduction to Atificial Intelligence and Intemet | 2 / /
4 8 dicdi A 17 £ i * /Sales Data Analysis and Application 2 2 / /|~ ¥k F AL A 45 £ i * //Big Data Analysis and Application 2 2 / /
ESGe: ¢ 12 ¢ 3*/ESG and Management Accounting 2 2 / I |AE® R /Al Application in_E-Commerce Operations 2 2 ! /
Al >+ 5 3 4137 # 72/Al Application in Business Innovation / / 2 2 Aljis * *+ dicdy ~ 37 22 74 /Al Application in Data Analysis and Decision- / / 2 2
Management making
£188 ;ﬁﬁfﬁ* ¥ S48 ¥ /Supply Chain Finance and Blockchain /| 1| 2 | 2 |ESG# &%k R % ®/ESG and Enterprise Sustainability Management | / | / | 2 | 2
rEIeclives 7 ¥ 4.04%:34/Introduction to Business 4.0 / / 2 2 |p "4z & § 7+/Carbon Footprint Verification Practice / / 2 2
i 4F %2 e BF ¢ ¥ § 12/Chain and Franchise Enterprise Management / / 2 2 |4 % s * F ix/Internet of Things Application Practice ! / 2 2
F4Ld/Transportation and Distribution System Planning !/ / 2 2 | # & 18 & # 72 /Management of Warehousing and Transportation / / 2 2
27k % 17 /Global Economic and Trade Analysis / / 2 2 @ /SME Management / / 2 2
44 {7 4 /Brand Marketing / / 2 2 /Service Quality Management / / 2 2
#@ ¢ B 74 s FF & T #/MICE Marketing Applicator Certification / J 2 2 ¢ 4 8 357§ 73/Business Negotiation and Sales Skills in / / 2 2
Coaching
% % P 3% ¢ ;&/Bussiness Japanese Coversation / ! 2 2 |R*% & ¥ ¥ 2 /International Business Management / / 2 2
Rk R 2 /Commodity Pricing and Promotion Management / / 2 2 | ig A 32 p4 £ 3% F /Personal Financial Management and Investment / / 2 2
411 % 22 9 iv/Creative Idea and Implementation / / 2 2 | B & ¢ #4402 ¢ 12/Store Planning and Management / / 2 2
A 4 3% ik # 32 /Human Resource Managemen / / 2 2 |~ #&¥5 s A 17/Big Data Application Analysis / / 2 2
PR % % 7 4 /Service Industry Marketing / / 2 2 | % % - 32 4 49/Distribution Case Management Analysis / / 2 2
® "% 7 % § i+/International Trade Practice / / 2 YEY:] 4 ##/Chain Management Practice / / 2 2
i3 N-4F 4 45 ¢ ¢ 72 /Distribution Information Analysis and Management ! ! 2 2 sisilijo}iﬂiiia?n;?ﬁ & 7| /Practice of Purchasing Skill and Visual / ! 2 2
#@p4 7% # 72 /Financial Management / ! 2 2 ¥ ¥ 52 % 73/Brand Management Practice / / 2 2
#@ 7 + T A+ k2 ¥ /E-commerce Website Construction / / 2 2 | % & g % & /International Finance and Foreign Exchange / / 2 2
A % # 1@ /Image Management / / 2 2 |#& j 4 25355 /Dynamic Website Design / / 2 2
#4 =k # & 2% 3+ /Website Animation Design / / 2 2 |#3% @A % £ 9 iv/Implementation of Multimedia Integration / / 2 2
A& i i o 38 22§ 12 /Intelligent Distribution Center Management / / 2 2 2 R #2713 (7 4/Digital PR and Social Marketing / / 2 2
2> £ B & /Public Relations / / 2 2 +# 72 /Cold Chain Logistics Management / / 2 2
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